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Special thanks to Mark Levy, positioning guru extraordinaire.
Read about Mark at www.levyinnovation.com

John Wall has provided me with valuable input and help in my own viral marketing efforts.
Check out “the best business podcast” at www.themshow.com

Kyle Matthew Oliver read three drafts of this ebook and provided tons of valuable advice to make it
read better. Contact Kyle at contrariasuntcomplementa.blogspot.com

E-book design is by the amazing Doug Eymer. Contact Doug at www.eymer.com

Disclosures: Some of the people quoted or mentioned in this e-book are my friends and | have
business relationships with several of the companies mentioned or profiled.

Please feel free to post this on your blog or email it to whomever

you believe would benefit from reading it. ?HANK Yﬂi!.
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